
Chinese car sales with self-owned brand up by only 0.46% in 2011 YOY 

 

BEIJING (Asian Metal) 17 Jan 12 – According to China Automobile Industry Association, 

Chinese car sales of self-owned brand reached 2.95 million in 2011, up by only 0.46% 

compared with those in 2010, and the sales took up about 29.11% of the total Chinese car 

sales of 2011 which went down by 1.78% year-on-year. 

 

Generally, Chinese joint ventures of car performed better than those with self-owned 

brand in 2011. The table shows car sales and market shares of the top five sellers among 

joint ventures. 

 

Series Sales (10,000) Market share 

Japan 218.73 21.61% 

Germany  215.46 21.28% 

America 152.13 15.03% 

South Korea 90.90 8.98% 

France 40.41 3.99% 

 

The following table shows Chinese top ten car sellers and their sales in 2011 (Unit: 

10,000). 

 

Company Sales 

Shanghai GM 111.87 

Shanghai Volkswagen 100.54 

FAW Volkswagen 97.63 

Dongfeng Nissan 66.54 

Beijing Modern 58.56 

Chery 46.88 

Geely 43.28 

Changan Ford 41.54 

Dongfeng Peugeot Citroen 40.41 

FAW Toyota 39.97 

 

 


